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MARLBORO GEAR PROJECTION 



MARLBORO GEAR 

MCSi 

MAT 

Responders 

4,342,504 

4,917,202 

5,204,395 

Total Mail Receipts 

5,397,000 

5,754,902 

7,373,949 

items Ordered 

12,598,000 

19,228,020 

29,744,412 

Miles Redeemed 

8,354,522,022 

8,409,143,581 

10,628,072,720 

items Per Order 

2.33 

3.34 

4.13 

Miles Per Order 

1,548 

1,461 

1,441 

Avg. Cost Per Item 

S18.52 

$15.01 

S15.85 

Total Item Cost 

279,794 

$288,656,891 

$471,395,131 


„c, E 1,EE^ 0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/pgkm0004 
















204133M 65 


isvoaHQd sa saaodo avao ouoaiaviAi 


ouoaiyviAi 



Source: https://www.industrydocuments.ucsf.edu/docs/pgkm0004 


2041334366 


isvoabiod sa siAigii ava o ouoaiuvini 

. 1*1 1 ' — 1 - ■■■ nH I IIIII rnriiB ii Tniimn i w ii iii .um. il 

oaosiyviAi M 


Source: https://www.industrydocuments.ucsf.edu/docs/pgkm0004 



MARLBORO 


MARLBORO GEAR ALTERNATE PURCHASE 
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MARLBORO CONTINGENCY PLAN 

* Objective: 

- Ensure promotion,,! presence in IccS 

- Create umbrella promotional platform 


* Strategy: 


Develop comprehensive contingency promotional program 
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CONTINGENCY PROMOTION PLAN 
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MARLBORO CONTINGENCY KEY DATES 


* v--j; Development 

• bid package 

• Catalog paper reservation 

• UPC changeover 

* Sales introduction 

* Kick off retail promotion 
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